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Overview

Senior executive with broad experience in management, marketing, entertainment, business and brand strategy, new product development, research and teaching.



Kurnit Communications, KidShop
 


July 2001 - Present
PS Insights




September 2007 - Present

Founder, CEO and President
Client engagements include: America’s Promise, Bayer, Carlson, ConAgra, Consumer Reports, Bic, dd+p, Dial, Disney, Educational Testing Service, Eventive Marketing, G-Whiz, Harper Collins, iWeiss, International Association of Department Stores (IADS), Kraft, Lorillard, Mattel, McDonald’s, McKesson, MeadWestvaco, Mott’s, National Geographic, Nickelodeon, Pace University, Playtex, Privo, Quaker, Reader’s Digest, Schwab, Scholastic, Shasta, Toys ‘R Us, UPROAR!, Velcro, Xerox, Yahoo, Zonderkidz

Pace University


  



September 1998 - Present
Clinical Professor of Marketing




Teaching Marketing, Advertising, International Advertising, Marketing Planning, Media Planning and Buying, Trend Tracking, Ad Team, Business Honor’s Thesis


Griffin Bacal (a division of DDB Worldwide)
 
August 1982 - June 2001  

CEO, President/COO/Director of Client Services, WW Account Director 

Clients include: Ad Council, AMP, Atari, AXA, Best Foods, Burger King, Court TV, Dial, Disney, Frito-Lay, The Gap, General Mills, Genesco, Golden Books, Good Humor, Hallmark Entertainment, Hasbro, HBO, iVillage, Just Born, Lifetouch, Lipton, L’Oreal, McDonald’s, Mead Johnson, Milton Bradley, Mott’s, Nestlé, Partnership for a Drug Free America, PepsiCo, Pillsbury, Playskool, Polaroid, Procter & Gamble, RCN, Scholastic, Sharp, Sony, Universal Studios, Veryfine 
Griffin Bacal Special Service Businesses 
Founder and President 

· Griffin Bacal Promotions

· Griffin Bacal Public Relations 

· LiveWire:  Today’s Families Online™ – Online research

· Kid Think Inc.™  – Youth consulting 

· Licensing Works!™ – Character licensing consulting

· Trend Walk™ – Experiential trend tracking 

Sunbow Entertainment 



August 1982 - August 1998
Executive Vice President (Sister company to Griffin Bacal)
Credits include: Three After School Specials for CBS and ABC, The Secret World of the Very Young, (CBS prime time), GI Joe, Transformers, My Little Pony (movies) The Mask (CBS) and The Tick (Fox), 900 half hours of original programming and international distribution including Mr. Potato Head, My Little Pony, Conan and more 






Ogilvy & Mather                                                   June 1978 - August 1982
 

VP/Management Supervisor, VP/Account Supervisor 


American Express (Cards, Cheques, Travel), Post Cereals, Maxwell House Coffee

Benton & Bowles




February 1974 - June 1978


VP/Account Supervisor, Account Executive
 P&G (Crest, Charmin, Pepto-Bismol, NyQuil), Post Cereals, Hasbro Toys

Parsons School of Design
  
            September 1976 - May 1985
Professor and Curriculum Developer
Developed Advertising Program curriculum, 
Taught Advertising Principles and Practices, Advertising Strategy


City University of New York 


January 1970 - December 1973
Instructor: Hunter College, Queens College, LaGuardia Community College
Communication Theory, Mass Communication, Small Group Dynamics, Theater
Multi media designer

Education

Queens College (City University of New York) 


May 1972

M.A. - Communication:  Theory & Media

University of Wisconsin:  Madison, Wisconsin 


May 1970


B.A. With Honors
 - Communication:  Rhetoric and Public Address

Boards of Directors and Advisory Boards (all current except as noted)
· Advertising Educational Foundation (AEF)

· Children’s Advertising Review Unit (CARU) 

· Advertising & Society Review (AS&R)

· Young Consumers: 
The International Journal of Marketing and Advertising to Children

· Pace University Lubin Business Advisory Board (Sept. 1998-Sept. 2011)
· Advertising Council Creative Review Committee (Sept. 1999 – Oct. 2010) 

Speaking and Writing 

Broadcast appearances and press interviews:  

ABC (Good Morning America), NBC (The Today Show), CBS Evening News, CNBC, CNN, Fox NPR, WOR, WPIX, and in American Demographics, The Wall Street Journal, The New York Times, The Wall Street Journal, USA Today, The Washington Post, Barron’s, Advertising Age, Adweek, Brandweek, API, UPI, Reuters, Entrepreneur and numerous local station broadcasts and newspaper articles. 
Consulting (generally 50 hours per client engagement)

ANA (Association of National Advertisers) Instructor and Course Designer
Workshops, Seminars and Training for: AAA, ADT, AlignTech, Aspen Dental, Atlas Copco, AT&T, Bank of Montreal, Bic, Bloomberg, Boehringer Ingelheim, Capital One, Carlson, Centene, Checkers, 
Citi, Citizen’s Bank, Consumer Reports, Deloitte, dd+p, DentalPlans.com, DeVry, Educational Testing Service, Edward Jones, Goodwin Procter, Expedia, Fender, Hatfield Meats, Healthfirst, Heinz, Herschend Family Foundation, h.h. Gregg, IKEA, JBS USA, John Muir, Just Born, Lufthansa, Medtronic, Mercedes, New York Life, Quickie, Qwest, Randstad, Robert Half, Rust-Oleum, Ryder, Safeway, Sallie May, SC Johnson, Source America, TD Ameritrade, Tervis, Tracfone, USG, US Postal Service, SSgA, United Healthcare, Vanguard, William Blair, Wyndham, Xilinx, Zep

Speeches and Conferences:
Over 100 original speeches and presentations on social and cultural trends, youth and family marketing, international marketing, strategy and advertising 

Published Works: Books
· “Breakthrough! A 7-Step System for Developing Unexpected and Profitable Ideas” AMACOM Books, ©2010

· “The Little Blue Book of Marketing: Build a Killer Plan in Less Than a Day,” Portfolio/Penguin Books, ©2009

· “Food Marketing to Children and Youth: Threat or Opportunity,” National Academies Press, ©2006


Self published shorter works:

· “When the Going Gets Tough, Tough Businesses Get Growing” ©2009

· “Branding 2.Oh! Own the Content and Control Your Brand Destiny” ©2007
· “Advertising and Obesity: Cause or Solution” (Adweek), various works for Young Consumers International, AEF.com and Advertising and Society Review 

Pro Bono Work and Consulting

· PENCIL – Consulting for New City Elementary schools

· Institute of Medicine - Children’s food and beverage marketing practice
· Advertising Council – Creative Review Committee for pro-social campaigns

· Floortime Foundation - dedicated to breakthroughs in autism treatment
· American Legacy Foundation - Teen anti-smoking initiative (Truth Campaign)

· America’s Promise – Youth community service strategy

· Educational Testing Service – Anti-cheating advertising 
· Leadership Conference on Civil Rights – Youth anti-bias initiatives 

· Montefiore Hospital - AIDS awareness campaign for at risk teens
· Office of National Drug Control Policy - Expert panel on youth and drugs

· Partnership for a Drug Free America – Youth anti marijuana initiatives 

· Pew Charitable Trust - Teen strategies to encourage public service

· President’s Initiative for One America - diversity advertising

