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Granted the title of Assistant Professor by İstanbul Bilgi University
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	  Diplomas
	  Faculty
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	Doctor (Ph.D.)
	Business Administration (English)
	Marmara University
	1997

	M.A.
	Business Administration (English)
	Marmara University
	1990

	B.A.
	Business Administration (English)
	Marmara University
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     Ph.D. Thesis: The Role of Media Planning Variables Over The Advertisement’s Product Sales Effectiveness
     Advisor: Prof. Dr. Çevik Uraz

     In this study, some selected media planning metrics like GRPs, Reach and average frequency are analysed during one complete year and then the findings are compared with the sales amounts & market shares of related product categories. At the end of this study, the most efficient GRPs, Reach and Frequency levels are determined in television media planning within the selected product categories.

    Master Thesis: Private Pension Planning
    Advisor: Prof. Dr. Erhan Adal

    In this study, a brand new ‘Private Pension Planning’ model is constructed and offered to solve the problems of   

    the most retired people, who can’t meet the average standard of living. According to this model, the enormous 

    amount of net revenue is earned with the contributions of both the employer & the employees and with the 

    working of a reasonable, dynamic and efficiently diversified investment portfolio. 

3. ACADEMIC EMPLOYMENT: 
(2018-        )  Koç University: College of Social Sciences and Humanities, Media and Visual Arts, Part Time Lecturer in Media Planning, Public Relations, Media Industries & Cultural Production, and Graduation Project courses
(2021-2023) Beykoz University: Faculty of Art and Design, Public Relations and Advertising Program Part Time Lecturer in Political Communication and Political Campaigns and Media Planning courses.
(2013- 2019) Yeditepe University: Institute of Social Sciences, Integrated Marketing Communications Management Program, Part Time Lecturer in Media Planning & Buying and Integrated Marketing Communications Management courses
(2015, 2018) Yeditepe University: Faculty of Communication, Public Relations and Publicity Program, Part Time Lecturer in Media Planning for Public Relations course
(2008- 2013) İstanbul Bilgi University: Vocational School, Research Methods, Introduction to PR and Media Planning lectures
(2003-2013) İstanbul Bilgi University: Faculty of Communication, Applied Communication Research, Media Planning, Current Issues in Communication, Marketing for Communicators lectures
 (2001-2003) Ankara Başkent University: Faculty of Communication, Part Time Lecturer in Media Planning, Advertising Practises, Marketing lectures

(1999-2001) İstanbul Bilgi University: Faculty of Communication - Vice Dean
(1998-1999) İstanbul Bilgi University: Faculty of Communication - Part Time Lecturer in Media Planning

(2004- 2012) Kadir Has University- Faculty of Communication- Part Time Lecturer in Media Planning 
(2007- 2011, 2018) Bahçeşehir University: Institute of Social Sciences, Part Time Lecturer in Media Planning and Marketing Management Courses
 (1997- 1999) Galatasaray University: Faculty of Business Administration and Communication - Part Time Lecturer in Media Planning, Marketing, Principles of Advertising courses
4. PROFESSIONAL EMPLOYMENT

(1997 -1999) AGB ANADOLU A.S.  (International Research Company specialised in TV Audience Measurements) Central Asia Marketing Manager
(1992 -1997) AGB ANADOLU A.S

Senior Account Executive: Responsible for customer services; Clients’ (TV channels, Advertising Agencies, Advertisers) trainings for TV audience measurement data, AGB application software usage and media planning. Assisting the development of AGB application software according to the market need.

(1990-1991) COMMERCIAL UNION SİGORTA A.Ş.- Account Executive
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Basal, Bilgen. The Reasons Of Low Organ Donation Rates And Remedy Suggestions: A Field Survey. ITICAM 2014. International Trends and Issues Communication & Media Conference 2014, February 5-7, 2014, Dubai UAE

Basal, Bilgen. The Past, The Present and The Future of Public Relations Activities in Turkish Health Care Sector. International History Of Public Relations Conference, July 11-12, 2012 Bournemouth University, England

Basal, Bilgen. Exploring the Indications of Rising Social Media Usage in Turkish PR: A Survey of Turkish Internet Users, 16th International Public Relations Research Conference, March 6-10 2013, University of Miami, Florida, USA

5.3.  International Book Chapters
Basal, Bilgen (2019). Historical Transformation of Unique Selling Proposition (USP) in Advertising Narration. Handbook of Research on Narrative Advertising. IGI Global Publishing. Pennsylvania, USA p: 141-150 

Basal, Bilgen (2019). Actor Effect: A Study on Historical Figures Who Have Shaped the Advertising Narration. Brand Culture and Identity: Concepts, Methodologies, Tools, and Applications (3 Volumes) IGI Global Publishing. Pennsylvania, USA p: 1069-1095
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Basal, Bilgen (2015). Online Media Planning and Online Media Common Measurement Currencies. Handbook of Research on Effective Advertising Strategies in the Social Media Age. IGI Global Publishing. Feb 2015, Pennsylvania, USA, p: 105-124

Basal, Bilgen (2015). Turkish Healthcare Industry Promotional Practices and Digital Era. Handbook of Research on Effective Advertising Strategies in the Social Media Age. IGI Global Publishing. Feb 2015, Pennsylvania, USA p: 265-283 

5.4 Other Book Chapters 

Başal, Bilgen (2019). Basic Concepts Used in Media Planning. (Medya Planlamada Kullanılan Temel Kavramlar) 3rd Edition.  Media Planning. Publications of Anadolu University. Eskişehir, Turkey, p: 40-59

Başal, Bilgen (2013). Media Measurements. (Medya Ölçümleri). 2nd Edition.  Media Planning. Publications of Anadolu University. Eskişehir, Turkey, p: 60-85

Başal, Bilgen (2009). Integrated Media Usage and Creativity in Media Planning. Interactive Marketing in the Changing Communication Environment. Doğan Kitap. İstanbul, Turkey, p:185-202

5.5. Books
Başal, Bilgen. (2018). New Media Planning and Consumer Behaviour (Yeni Medya Planlama ve Tüketici Davranışları). Çantay Kitabevi, İstanbul, Turkey
Başal, Bilgen (2006). Media Planning, (Medya Planlama)2nd edition. Çantay Kitabevi, İstanbul, Turkey

5.6. Other Articles
Dünya Gazetesi. (April, 2000) Araştırma Eki; Are We Being Watched in Internet? (İnternette İzleniyor muyuz?)

Bilgi Net-Medyakronik. (May, 2000), It’s time to be Interactive and get out of Passivity! (Pasiflikten Sıyrılın Şimdi İnteraktif Olma zamanı!) 
6. CONFERENCES ATTENDED:

(February 2014) ITICAM 2014. International Trends and Issues Communication & Media Conference. Speaker

(March 2013) 16.Interantional PR Research Conference by University of Miami. Speaker

(July 2012) 3.International History of PR Conference by Bournemouth University. Speaker

(June 2008) Kadir Has University Interactive Marketing Conference. Speaker

(November 2003) HİD.2003 Forum-İletişim Kimin İşi
(June 1999) Digital TV and Future of TV Measurements- Researchers Association-Speaker    

(May 1998) Planning The Media- Researchers Association - Speaker

(07.03.1997)-TV Consumption Panel Measurements -Researchers Association - Speaker

(20.06.1996)-4th TV Marketing Conference - Speaker

(Oct.1996) Marketing Forum 1996-Marketing Türkiye

